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KD BB —EAN—ATHIRILE +31.1%EXIUER. BABRZTASIVE
20224 RBRARN-X

HEEm 2,202 +94 +4.5% 2,202 +94 +4.5%
BAER M 405 +26 +6.8% 405 +26  +6.8%
EPRIFEH AR 2,607 +120 +4.8% 2,607 +120 +4.8%
iy O NE =€ 868 +60 + 7.4% 868 +60 + 7.4%
=<t 741 +50 +7.3% 741 +50 +7.3%
EPIERIREHASE 1,609 +110 +7.3% 1,609 +110 +7.3%
ERZofh 47 +25 + 115.5% 47 +25 + 115.5%
EREE i 4,263 + 255  +6.4% 4,263 + 255 +6.4%
{4t 1,400  +527 +60.4% 1,145  +272 +31.1% |
R E sk 661 +107 +19.2% 574 +19  + 3.5%
727 194 +47 + 31.5% 171 +24 +15.9%
EMEA#h15; 173 +60 + 52.6% 163 +49  +43.5%
BAEE B 2,430 + 740 +43.8% 2,054 + 364 +21.6%
EiE 5t 6,692 +995 + 17.5% 6,317 +619 + 10.9%
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ERFILS I A7 EHFIL

HERm® 268 2 266 A40 A 13.2% 266 AN40 A 13.2%
BHEER 1 A1l A 3.9% 23 Al A 3.9%
EREIESHAEE 292 3 289 A4l A 12.5% 289 A4l A 12.5%
R - BRI B2 39 A0 39 +7 + 20.0% 39 +7 +20.0%
Ersy 28 A1 28 A3 A10.1% 28 A3 A 10.1%
ERIERIFEDHAEEE 67 A1 68 1 5 +5.2% 68 +3  +52%
ERZ At 12 0 11 A7 A 38.6% 11 A7 A 38.6%
EREE 370 2 368 A 45 A 10.9% 368 A 45 A 10.9%
S e 125 A0 125 +96 + 324.2% 102 + 73 + 247.0%
rh[E i 84 6 78 +17 + 27.5% 68 +7 +11.2%
7T e 40 A1 42 +1 +2.2% 38 A3 A6.9%
EMEA#thiz; 51 A 2 52 + 48 + 1,130.0% 48 + 43 +1,018.3%
BN EE B 300 3 298 +161 + 118.6% 256 +120 + 88.3%
E-BNEE 5t 670 5 665 + 116 +21.2% 624 +75 +13.7%
ZOfthEsL R A 3 A1 A 2 A2 - A 2 A 2 -
J - TEEEER A 61 - A 61 A 8 - A 61 A 8 -
BfEEE it 606 4 602 + 106 +21.5% 561 +65 +13.1%
PV E=ES A 50 A0 A 49 A 20 - A 49 A 20 -
B 5t 556 4 553 + 86 + 18.5% 511 + 45 + 9.6%
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=% Nissin Foods (USA) Co., Inc.
KEBE

55Vl 197046E5%17

PRAEL Gardena, CA U.S.A.

=1 A%t (Gardena, CA)
Ti52#ls= (Gardena, CA /Lancaster,
PA)
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solutions.

FREmIA TV

Base Products

pa—
sEeg AL '2‘-45

Top Ramen

Premium Products

CUP NOODLES Chow Mein Hot & Spicy

Top Ramen
Stir Fry Fire Wok Bowl o
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« CUP NOODLEStLEEUT. Stir Fry&Fire Wok(dX  Stir Fry(ZlInnovative]. Fire Wok(&l Premium]
A=y THAIL Z7 IR DOEREAERRH S EWVDLSIC, ENZENOE RO HMIBIEA X —Zhihiz
(EBFDERMEAELDBRNOTND
Eif120A_FRBIERRERRLL
SLZ7 VR DIGEA A= CN, N=311
0% 20% 40% 60% 80% 100% SF, N=164
(%) SF FW FW, N=149
Cup Noodles = 13 0f N=398 25
20

Cup Noodles Stir Fry 13 6 O H N=114 15 ; = —
& &
Hot&Spicy Fire Wok Bowl 16 5 8 N=81

Generation Z (18-26 years old) ®mMillennials (27-42 years old)
Generation X (43-62 years old) ®mBaby Boomer (63-69 years old) Innovative Premium
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