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• We would like to report on the financial results for the third quarter announced on TDnet on the
website of the Tokyo Stock Exchange and our website at 1:15 p.m. on 3 February, 2021.

• You have prepared “Summary of Consolidated Financial Statements for the Nine Months Ended

December 31, 2020”, “FY 3/2021 3Q Financial Supplemental Data” and “Financial Results for FY
3/2021 3Q.”

• I would like to start to explain along with the presentation material for the “Financial Results for FY
3/2021 3Q.”
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• See Slide 1, Executive Summary.

• In FY 3/2021, in the midst of significant changes in the business environment, such as the continued

expansion of COVID-19 on a global scale, we are aiming to achieve the Medium-Term Business

Plan 2021 and strengthen the business base to achieve further growth in after the COVID-19

society, while maintaining a stable supply of food in accordance with the management policy
described above.

• Consolidated business results for the third quarter of this fiscal year showed significant increases in

both revenue and profits compared with the previous fiscal year. Revenue, operating profit and profit
attributable to owners of the parent reached record highs for the third quarter of the fiscal year.

• Overall, the impact of the COVID-19 peaked in the first quarter and settled down after July 2020,

except for some overseas sites, but revenue increased due to higher base demand. Operating profit

increased due to the effect of increased revenue, as well as control of advertising expenses and
SG&A expenses.

• In the domestic instant noodles segment, revenue and operating profit increased due to the impact

of the price revision implemented in June 2019 and the stay-at-home demand from COVID-19
measures, in addition to control of sales expansion costs.

• Chilled and frozen foods segment and confectionery and beverages segment increased revenue

and operating profit due to stay-at-home demand resulting from COVID-19 measures and the effect

of converting of KOIKE-YA into a consolidated subsidiary. As a result, revenue and operating profit
increased in all segments except domestic others.

• In the overseas business, the Americas and China including Hong Kong continued to perform well,

and EMEA and Asia also performed well. As a result, both revenue and operating profit increased in
all regions.

• Other reconciliations increased significantly due to gain on step acquisition of KOIKE-YA as a
consolidated subsidiary.



• Slide 2 is a summary of the results for the third quarter.

• Revenue increased by 25.8 billion yen year on year to 373.8 billion yen.

• Operating profit increased by 14.4 billion yen to 49.9 billion yen.

• Profit attributable to owners of the parent increased by 10.6 billion yen to 36.2 billion yen.

• The operating profit margin and profit attributable to owners of the parent margin are 13.4% and
9.7%, respectively.

• In addition, as announced on February 3, we have decided to pay a year-end dividend of 65 yen per

share for FY 3/2021, consisting of a regular dividend of 55 yen per share and a commemorative

dividend of 10 yen per share, in commemoration of the achievement of the market capitalization of 1
trillion yen in June 2020, which was set as a passing point. As a result, the annual dividend forecast

has been revised from 110 yen to 120 yen.
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• Slide 3 shows revenue by segment.

• Revenue from domestic business increased by 14.3 billion yen to 269.1 billion yen, while revenue
from overseas business increased by 11.4 billion yen to 104.7 billion yen.

• Excluding impact of currency exchange rates of 8.9 billion yen, revenue would increase by 20.4
billion yen.

• I will explain each segment in more detail on the next slide.
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• Slide 4 shows revenue by segment.

• Revenue of NISSIN FOODS increased by 4.1 billion yen year on year to 154.9 billion yen.

• Sales of cup-type instant noodles were on per with the previous fiscal year, resulting from solid sales

of core brands such as CUP NOODLE, DONBEI and U.F.O.

Sales of bag-type instant noodles increased by 11% year on year due to firm sales of CHICKEN

RAMEN, DEMAE ICCHO and prime bag-type instant noodles products categories such as NISSIN

KORE ZETTAI UMAIYATSU.

In the “others” category, sales of rice categories, such as CURRY MESHI, were favorable, resulting

in a 10% increase year on year.

• Revenue of MYOJO FOODS increased by 1.0 billion yen year on year to 28.0 billion yen.

• Sales of cup-type instant noodles were on per with the previous fiscal year, due to the impact of the

struggles of CVS in the Tokyo metropolitan area because of COVID-19, despite the contribution of

new brand MEGAMI.

In bag-type instant noodles increased by 32% year on year, thanks to strong sales of CHARUMERA

MIYAZAKI KARAMEN and contributions from the new brand MEGAMI.

• In chilled and frozen foods segment, revenue of chilled food business increased by 4% year on year

due to strong performance of mainstay brands such as GYORETSU NO DEKIRU MISE NO RAMEN

as a result of increased demand from COVID-19.

Revenue of frozen food business increased by 10% year on year, reflecting stay-at-home demand

due to the expansion of COVID-19, while sales of commercial-use products performed poorly.

Consequently, revenue in this segment increased by 3.5 billion yen to 46.4 billion yen.

• In confectionery and beverages segment, revenue increased by 6.4 billion to 37.3 billion yen, and

revenue increased in all businesses, NISSIN CISCO, NISSIN YORK, and BonChi.

Revenue of NISSIN CISCO significantly increased by 15% year on year driven by strong sales of

cereals, mainly granola.

Revenue of NISSIN YORK increased by 7% year on year, in reaction to the fact that sales of core

brand PILKUL, mainly 65ml i ncreased, and sales of TOKACHI NOMU YOGURT, especially family-

size products, also increased.

In BonChi, revenue was on per with the previous fiscal year, thanks to strong sales of PEANUT AGE

and KAISEN AGESEN. In addition, KOIKE-YA was newly consolidated in December.

(Go on to the next page.)
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• Revenue in the Americas increased by 4.7 billion yen to 53.2 billion yen. This was mainly due to a

weaker real in Brazil but excluding the impact of foreign exchange rates of 8.1 billion yen,

substantial revenue increased by 12.9 billion yen. Revenue in the U.S. increased due to strong

sales of base products and premium products, affected by the increase in the number of orders

received due to COVID-19. In Mexico, revenue increased due to higher sales of CUP NOODLES

and U.F.O. at large-scale retailers. In Brazil, revenue increased due to increased demand and sales

expansion caused by COVID-19.

• Revenue in China including Hong Kong increased by 4.1 billion yen to 35.3 billion yen. Excluding

the impact of foreign exchange rates of 0.4 billion yen, substantial revenue increased by 4.4 billion

yen. In Hong Kong, revenue increased by 6% year on year due to the solid instant noodles business

driven by an increase in dining at home. Export of bag-type noodles contributes to revenue increase

as well. Revenue in Mainland China increased by 20% year on year due to higher sales volume of

CUP NOODLES and DEMAE ICCHO. Also, it included the food and beverage wholesale business

of SHANGHAI EASTPEAK, which commenced operations in April, 2019.

• In Asia, revenue increased by 1.0 billion yen to 9.4 billion yen. Revenue increased in all regions.

• In EMEA, revenue increased by 1.4 billion yen to 6.6 billion yen due to the strong sales of CUP

NOODLES, Soba and Demae Ramen brands.

• Next, I am going to explain the operating profit results by segment. Please turn to Slide 5.

• In the domestic business, operating profit increased by 7.5 billion yen to 36.7 billion yen. In the

overseas business, operating profit increased by 2.6 billion yen to 13.2 billion yen.

• The impact of foreign exchange rates was 1.1 billion yen.

• Consolidated operating profit was 49.9 billion yen after deducting consolidation adjustments of 0.1

billion yen in Group expenses and other reconciliations. Also, Other reconciliations include 4.5
billion yen from gain on step acquisition of KOIKE-YA.

• Please see slide 6 for operating profit by segment.
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• Operating profit of NISSIN FOODS PRODUCTS increased by 4.1 billion yen to 26.5 billion yen. This

was attributable to higher revenue due to the impact of price revision in June 2019 and stay-at-

home demand, in addition to the unused selling and advertising expenses and decrease in general

and administrative expenses due to the impact of COVID-19. It offset higher depreciation and
amortization related to Kansai Plant and distribution costs.

• Similarly, operating profit of MYOJO FOODS increased by 0.6 billion yen to 3.0 billion yen thanks to

higher sales resulting from the price revision and higher sales volume, as well decrease in

promotional expenses, a revision of the timing of spending advertising expenses and decrease in
general and administrative expenses.

• In chilled and frozen foods segment, operating profit in the chilled foods business increased thanks

to increased sales volume of core products, and operating profit in frozen food business increased

thanks to higher sales and the profit effect from improved productivity. Operating profit in this
segment increased by 1.5 billion yen to 3.0 billion yen.

• In confectionery and beverages segment, operating profit of NISSIN CISCO, NISSIN YORK and

BonChi increased due to stay-at-home demand from COVID-19 measures. Gain (loss) on

investments accounted for using the equity method increased. In this segment, operating profit
increased by 1.8 billion yen to 3.3 billion yen.

Since KOIKE-YA, which had been accounted for using the equity method, was consolidated in

December 2020, operating profit of confectionery and beverages segment includes the operating

profit of KOIKE-YA for a month of December and the equity in earnings of KOIKE-YA for the 11
months from January to November.

• Operating profit in the Americas increased by 0.3 billion yen to 3.9 billion yen. Excluding the foreign
exchange impact of 0.9 billion yen, the substantial increase is 1.3 billion yen.

In the U.S., operating profit increased due to higher sales volume of base products and strong sales
of premium products.

In Mexico, operating profit increased due to higher sales volume and price revisions which offset

higher raw material costs caused by the peso’s depreciation and costs related to compliance with
labeling regulations.

In Brazil, operating profit increased as higher raw material costs due to high market prices and a
weaker real were absorbed by price revisions in May and November and higher sales.

(Go on to the next page.)
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• In China including Hong Kong, operating profit increased by 0.9 billion yen to 4.0 billion yen. In

Hong Kong, operating profit increased significantly due to higher sales and cost reduction

accompanying higher sales. In Mainland China, operating profit increased thanks to steady
performance of core products.

• In Asia, operating profit increased by 0.6 billion yen to 3.3 billion yen. In Thailand, 10-baht bag-type

instant noodles continued to perform well, but operating profit decreased due to increased costs

from newly consolidated RHQ-Asia in Thailand. In Singapore, operating profit increased due to

increased demand from COVID-19. Operating loss narrowed in Indonesia, reflecting growth in

sales of core products. Also operating loss narrowed in Vietnam and India. Gain (loss) on
investments accounted for using the equity method in Asia was increased.

• In EMEA, operating profit increased by 0.6 billion yen to 1.8 billion yen. Both the businesses in

Europe and the Russia etc., which is associates accounted for using the equity method, posted
higher operating profit.

• Please also check the status of the gain (loss) on investments accounted for using the equity
method as described on page 10 of the Financial Supplemental Data.

• Other reconciliations were increased 4.2 billion yen mainly due to gain on step acquisition of
KOIKE-YA as a consolidated subsidiary.

• Slide 7 shows the impact of non-recurring income and expenses. Other reconciliations include 4.5
billion yen from gain on step acquisition of KOIKE-YA.
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• Slide 8 is an analysis of operating profit.

• First, I will explain it in domestic business.

• Operating profit increased by 5.6 billion yen as a result of price revisions in June 2019, sales growth

due to the impact of COVID-19 and an improvement in the selling expense ratio. The 1.8 billion yen

decrease in CoGS ratio was primarily due to a decrease in raw material costs and the impact of the
brand mix.

• Distribution costs ratio increased by 0.9 billion yen due to higher unit costs.

• Depreciation and amortization increased by 0.2 billion yen due to the start of operation of Kansai
Plant.

• The 0.4 billion yen decrease in advertising expenses was mainly due to the impact of the difference

in the timing. The 0.5 billion yen decrease in G&A expenses was due to reduction by expenses
review and a decrease in administrative expenses at the Group.

• Lastly, other income and expenses were affected by the absence of a 0.4 billion yen gain from the

liquidation of associate that was recorded in the previous fiscal year and a 0.1 billion yen

impairment loss on property that was recorded in the current fiscal year. On the other hand, the

absence of the impairment loss of 0.4 billion yen on property recorded in the previous fiscal year

and the impact of a 0.3 billion yen gain on the liquidation of associate company recorded in the

current fiscal year resulted in other income and expenses being about the same as in the previous

fiscal year.

• Next, I will explain it in overseas business.

• The change in revenue was driven by an increase in earnings of 3.3 billion yen, driven by increased
sales in all regions.

• The effect of the change in CoGS ratio was a decrease in profit of 0.4 billion yen due to higher raw

material costs, mainly in the Americas. The 0.6 billion yen increase in expenses due to changes in
the distribution cost ratio is mainly due to higher distribution costs in the Americas.

• G&A expenses were almost the same as the previous fiscal year, despite an increase in
administrative expenses mainly in China including Hong Kong.

There is a difference in “Reconciliations” in consolidated accounting, a gain of 4.5 billion yen on step
acquisition of KOIKE-YA was posted in this fiscal year.



• I would like to explain impact of COVID-19 in the third quarter.

• We estimate that the impact of COVID-19 on revenue for the third quarter of FY 3/2021 will be

approximately 12.2 billion yen for the Group. Although we revised our full-year consolidated

business plan for FY 3/2021 announced on January 5, 2021, the outlook continues to be uncertain

with the declaration of a state of emergency in Japan. We will continue to monitor these trends and

revise our forecast as necessary as soon as we have a clearer picture.
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• Finally, I would like to explain our business plan for FY 3/2021, which was announced on January 5,

2021.

• We now have a better forecast for the third quarter and have determined the impact of the

consolidation of KOIKE-YA as a consolidated subsidiary on our consolidated performance. We have

made an upward revision to our business plan for FY 3/2021, emphasizing the importance of

disclosing the current forecast as quickly as possible. At this time, we are not disclosing our

business plan by segment.

• I am pleased to conclude this briefing on our financial results for the third quarter of FY 3/2021.
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