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Health investments
Indicators for health goals

Indicators for employee awareness and 

behavior 
Indicators for healthinvestments 

Health Investment Effects
Management issues to be 

solved through health 

management

Productivity 

improvement of 

industrial health

Implementation of 

Well-being 

improvement 

measures

Raise employees' 

health knowledge 

and awareness

Accumulation and 

analysis about Employee 

vital data

(Obtainment of informed 

consent)

Design measures base on 

data analysis 

Frequency of 

implementation

about industry-

Academia PJ

On the Cutting Edge of 

Change under its philosophy 

as an "EARTH FOOD 

CREATOR,"

Increase in the number of 

participants In various 

health promotion 

seminars

Health promotion seminars 

(infectious diseases/pollen 

allergy/period etc.)

Establishment of  NISSIN

Foods Group's own health 

insurance

Expansion of investment

to Health Promotion DX

Promotion of Industry-

Academia Collaboration

in terms of data health 

Supply Optimized 

Nutritional Food Project 

for employee

Achievement of 

Well-Being and 

high performance

of employees at the 

same time

Improvement of employee satisfaction scores 

(work-life balance)

'18:3.47→'19:3.50→'20:3.57→

'21:3.50→'22:3.48

Reduction of loss of absenteeism

'19: 20million yen (30 people) → 

'20: 20 million yen (35 people) →

'21: 20 million yen (34 people) → 

'22: 170 million yen

※Since FY 23, obtain holidays are added.

Reduction of loss of presenteeism

'19:1.68 billion yen(94.1) 

→'20:1.78 billion yen(94.2) 

→'21:1.92 billion yen (93.8)

→'22:1.9  billion yen (93.9)

Improvement of Results of Employee Attitude 

Surveys (Reword to do/reword to work)

'18:3.39→'19:3.34→'20:3.43→

'21:3.67→'22:3.64

Expansion of external 

networks as an organization

Health habits about physical

Increasing health information 

consciousness

(Metabolic syndrome/

Hidden malnutrition)

Contribution to 

profit in business

(Increase in 

proceeds and 

decrease in costs)

Increase in the number of 

participation in IR/SR 

meetings 

Increase in the number of 

press release 

dissemination

Press release 

dissemination

(Introduction of new 

businesses as health 

management measures)

Participation in  IR/SR 

meetings

Improvement of cooperation between new businesses 

and Health and Productivity Management revolving 

around Optimized Nutritional Food 

TBD

Inprovement of awareness about NISSIN Foods Group's Health 

and Productivity Management from outside (White 500)

18: No.600 → 19: No.250 → 20: No.75 →

21: No. 50 → 22: No.50

Number of articles published

in newspapers and magazines

Increase in the number 

of people using non-

smoking support

Implementation of 

smoking cessation 

assistance

Decrease in the proportion

 of smokers

'20:22%→'21:22%→'22:20%

Increase in PJ 

participation

Increased use of mental 

health services

Dashboard

AppleWatch

Consultation service

about

mental health

Acquisition of 

social evaluation 

Improvement of 

recheck rate

Increase in the number 

of health guidance

Thorough encouragement 

of medical recheck

Expansion of health 

guidance

Mental health habits

Increasing health promotion 

information consciousness

(Stress and WLQ analyses)

Creation of Nissin Foods 

Group's unique food culture

Percentage of employees with 

blood pressure less than 140

Percentage of employees with 

blood glucose levels below 110

Reduction of healthcare costs

(Effect Verification of measures about Health and 

Productivity Management and Optimized Nutritional 

Food)

※Annual medical expenditures per person
NISSIN 20: 137,000 yen → 21: 138,000 yen → 22: 154,000 yen

Kempo 20: 165,000 yen→'21: 181,000 yen→'22: 186,000 yen

Improvement of 

corporate brand

Reingorcement of

 the ability to recruit

Conduct PoC of 

health-related mesures 

 based on data

Data analysis by utilizing

PHR and behavioral data,

from various questionnaire 

surveys

Maintaining employee 

health

Fulfill our responsibility 

to supply food

Visible

Invisible

Increase in the percentage of employees who are 

aware of their own life vision 

'20:4.3%→'21:2.7%→'22:3.4%


