
• My name is Takashi Yano, CFO of NISSIN FOODS HOLDINGS.

• We would like to report on the financial results for the first quarter announced on TDnet on the website 

of the Tokyo Stock Exchange and our website at 1:15 p.m. on 5 August 2021.

• You have prepared “Summary of Consolidated Financial Statements for the Three Months Ended 

June 30, 2021”, “FY 3/2022 1Q Financial Supplemental Data” and “Financial Results for FY 3/2022 

1Q.”

• I would like to start to explain along with the presentation material for the “Financial Results for FY 

3/2022 1Q.”
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• I would like to report on our business results for financial results for the first quarter of FY 3/2022.

• Under the concept of “Make A Fresh Start”, this term  will be the first year of our Mid- to Long-Term 

Growth Strategy. It will be a year to make a fresh start and make a dash for the three growth strategies 

and organizational and human resource reforms.

• By taking advantage of the lessons learned from COVID-19, we will shift both work styles and business 

structure itself to a new normal through the maximum use of digital technologies. In addition, we will turn 

the increased demand under the COVID-19 pandemic into sustainable growth drivers by accurately 

responding to changes in consumer behavior and awareness.

1



• Slide 2 shows highlights of financial results for the first quarter of FY 3/2022.

• First of all, on an “Institutional accounting basis” such as in the financial statements, revenue increased 

in both Domestic and Overseas businesses even before deducting the impact of COVID-19 in the first 

quarter of 3/2021, resulting in an overall increase by 9.9% year on year to 132.5 billion yen. On the other 

hand, core operating profit of existing businesses decreased by 22.9% year on year to 13.2 billion yen, 

due to a decrease in profit in almost all business segments as a reaction to the impact of COVID-19 in 

the last fiscal year.

• Next, on a “Management accounting basis (Constant currency basis, Less C-19)”, which has been 

introduced as a new indicator from this fiscal year, revenue increased in all segments except the 

Domestic others, increased by 17.6% to 130.4 billion yen on a consolidated basis. The growth rate of 

core operating profit of the existing business was 20.5% year on year, far exceeding the mid- and long-

term target level of Mid-single Digit and the current fiscal year's plan of 12.2%.

• We have made a good start toward “Make A Fresh Start.”
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• Slide 3 shows a summary of financial results for the first quarter of FY 3/2022.

• The column on the left is the “Institutional accounting basis.” As I explained earlier, ③ shows an 

increase in revenue and decrease in profit. However, compared to FY 3/2020 excluding the impact of 

COVID-19, as shown in ⑥, we have maintained high growth with double-digit CAGRs in all amounts 

and improved profit margins.

• The right-hand column shows “Management accounting basis (Constant currency basis, Less C-19).”

• Revenue increased by 19.5 billion yen, or 17.6% year on year, to 130.4 billion yen. 

• Core operating profit of existing businesses increased by 2.2 billion yen, or 20.5%, to 13.1 billion yen, 

and operating profit increased by 2.0 billion yen, or 18.0%, to 13.1 billion yen. Revenue, core operating 

profit of existing businesses and operating profit all increased significantly over the same period last 

year.

• In conjunction with these results, core operating profit of existing businesses margin and our operating 

profit margin were both 10.1%.
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• Slide 4 shows our revenue results by segment.

• In the left column, “Institutional accounting basis,” although revenue in the Domestic Instant Noodles 

Business and Domestic others declined, revenue in both the Domestic and Overseas businesses 

increased, despite the impact of COVID-19 demand in the last fiscal year. Overall, the Company has 

achieved an increase in consolidated revenue.

• In addition, compared to FY 3/2020, we have maintained a high level of growth in all business 

segments, as shown in column ⑥.

• We believe that this indicates that demand for our products has been steadily increasing on a global 

basis over the COVID-19 period.

• Next, please refer to the right-hand column, “Management accounting basis (Constant currency basis, 

Less C-19).”

• Domestic Instant Noodle Business revenue increased by 1.7 billion yen, or 3.2%, to 56.0 billion yen, 

while Domestic non- instant noodle business revenue increased by 11.4 billion yen, or 44.1%, to 37.3 

billion yen. As a result, revenue in the Domestic business increased by 12.4 billion yen, or 15.3%, to 

93.8 billion yen. 

• Revenue in Overseas business increased by 7.1 billion yen, or 24%, to 36.6 billion yen, and revenue in 

all segments, excluding Domestic others, increased significantly over the previous year. 

• We establish a new segment for IR purposes called New Businesses, beginning with FY 3/2022 fiscal 

results. In addition, in order to strengthen the group synergies of our confectionery business with the 

consolidation of KOIKE-YA as a subsidiary, the Beverage business was transferred from the 

Confectionery and beverage business segment to the Chilled and frozen and beverage business, 

making the Confectionery business its own segment for disclosure.

• As a result of this change, the Confectionery business includes the additional effect of the new 

consolidation of KOIKE-YA.
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• Slide 5 shows details of revenue as “Management accounting basis (Constant currency basis, Less C-

19)” by segment.

• Revenue of NISSIN FOOD PRODUCTS increased by 2%, or 0.9 billion yen, year on year, to 46.6 billion 

yen. In cup-type instant noodles, sales of CUP NOODLE PRO and U.F.O. were strong. In bag-type 

noodles, the Prime bag-type instant noodles category, including BAKURETSU KARAMEN, performed 

well. In the Other category, the rice category, including CURRY MESHI, performed well.

• Revenue of MYOJO FOODS increased by 9%, or 0.8 billion yen, year on year, to 9.4 billion yen. In the 

cup-type instant noodles category, the new brand MYOJYO MEGAMI contributed to revenue. In the bag 

type instant noodles category, CHARUMERA led the revenue growth due to strong sales of MIYAZAKI 

KARAMEN.

• In Chilled and frozen and beverage business, revenue in the chilled foods business increased by 10% 

year on year due to steady sales of mainstay brands such as GYORETSU NO DEKIRU MISE NO 

RAMEN. In the frozen foods business, revenue increased by 11% year on year as commercial products 

continued to perform well. NISSIN YORK launched PILKUL400 and sales were strong, especially in the 

65ml category, but sales decreased by 4% due to the impact of the sluggish sales of drink yogurt. As a 

result, revenue in Chilled and frozen and beverage business increased by 1.4 billion yen to 20.2 billion 

yen year on year.

• In Confectionery business, revenue increased due to the revenue of NISSIN CISCO increased by 10% 

year on year. The revenue of BonChi decreased by 3% year on year, the business combination of 

KOIKE-YA contributed to these results, which was newly consolidated in December 2020. As a result, 

the Confectionery business segment recorded an increase of 10.0 billion yen year on year to 17.1 billion 

yen.

• In the Americas, revenue in the U.S. increased by 41% year on year due to strong sales of premium 

products, and revenue in Mexico increased by 14% year on year due to strong sales of the mainstay 

product CUP NOODLES. In Brazil, revenue increased by 49% year on year due to increased demand 

for at-home consumption, the continuation of benefits   payments and effect of last year’s price increase. 

As a result, revenue in the Americas increased by 5.7 billion yen year on year to 19.5 billion yen. 

• In China, revenue increased by 0.2 billion yen to 11.4 billion yen year on year. In Hong Kong, revenue of 

domestic instant noodles turned up, and MCMS, a wholesaler, turned upward with a recovery in the 

commercial-use routes, but revenue declined 2% year on year due to a drop in exports. In Mainland 

China, revenue increased by 4% year on year, mainly due to an increase in the sales volume of CUP 

NOODLES. 

• In Asia, revenue increased in all regions except India, rising 0.4 billion yen to 3.2 billion yen year on 

year. 

• In EMEA, revenue increased by 0.8 billion yen to 2.5 billion yen year on year due to strong sales of CUP 

NOODLES, Soba and Demae Ramen brands. 5



• Slide 6 shows details of core operating profit results by segment.

• First of all, in the left column, “Institutional accounting basis,” core operating profit decreased in almost 

all segments due to a backlash of the impact of COVID-19 in the previous fiscal year. However, the 

CAGR compared to FY 3/2020 results in all business segments maintaining solid growth as well as 

revenue.

• Next, please refer to the right-hand column, “Management accounting basis (Constant currency basis, 

Less C-19).”

• In the Domestic instant noodles business, operating profit increased by 2.1 billion yen, or 35.2% year on 

year, to 8.0 billion yen. In the Domestic non-instant noodles business, operating profit increased by 0.4 

billion yen, or 23.8% year on year, to 2.2 billion yen. As a result, revenue in the domestic business 

increased by 2.8 billion yen, or 35.1%, to 10.8 billion yen.

• Overseas sales declined by 0.5 billion yen, or 11%, to 3.7 billion yen, and with the addition of 

reconciliations and group expenses of 1.3 billion yen, core operating profit of existing businesses was 

13.1 billion yen. Existing businesses as a whole are expected to grow by 20.5%, far exceeding the 

planned level of +12.2% for the current fiscal year.

• The New business segment posted a loss of 0.3 billion yen, and consolidated core operating profit 

increased by 2.1 billion yen, or 19.3% year on year, to 12.8 billion yen.

6



• Slide 7 shows details of core operating profit as “Management accounting basis (Constant currency 

basis, Less C-19)” by segment.

• Core operating profit in NISSIN FOOD PRODUCTS increased by 2.0 billion yen, as higher profits due to 

increased sales, decreased selling expenses and general expenses offset increases in depreciation and 

amortization expenses, such as equipment renewal, and raw material and distribution costs.

• In the Americas, operating profit decreased in the U.S. due to the impact of increased material costs, 

distribution costs, and labor costs, while operating profit increased in Brazil as the impact of continued 

high prices of key raw materials was offset by increased sales volume and sales unit prices due to price 

increases in the previous fiscal year. Operating profit in the Americas increased by 0.1 billion yen.

• Operating profit in China including Hong Kong decreased by 0.4 billion yen. In Hong Kong, operating 

profit decreased due to a decrease in sales, an increase in the cost of sales ratio, and an increase in 

selling expenses. Operating profit in the Mainland China decreased due to an increase in the cost of 

sales ratio caused by a sharp rise in raw material prices, despite the steady sales of the mainstay 

product CUP NOODLES.

• In Asia, operating profit decreased by 0.2 billion yen. As for gain (loss) on investments accounted for 

using the equity method in this segment, operating profit in Thai President Foods decreased by 0.1 

billion yen, or 16% year on year, to 0.6 billion yen, and NURC increased by 6% year on year to 0.2 

billion yen.

• In EMEA, operating profit increased in Europe. On the other hand, operating profit in Mareven Food 

Holdings, gain (loss) on investments accounted for using the equity method, decreased by 0.2 billion 

yen, or 37% year on year, to 0.3 billion yen.
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• Slide 8 shows a summary of the ESG indices in which we are currently included.

• As for progress in the current fiscal year, we were selected for the first time as a constituent stock of the 

FTSE4Good Index Series, a leading global ESG investment index, and the FTSE Blossom Japan Index 

in June2021, which targets Japanese companies. The NISSIN FOODS Group is promoting various 

initiatives to achieve a sustainable society under its environmental strategy “EARTH FOOD 

CHALLENGE 2030” and the “CUP NOODLES DO IT NOW!” project. We recognize that we have been 

selected as a constituent stock of both indices this time because our initiatives on climate change, 

sustainable procurement and respect for human rights have been highly evaluated.

• In addition, we have been selected as a constituent stock of the “DJSI World” and “DJSI Asia Pacific”, 

the “MSCI Japan ESG Select Leaders Index”, which is another ESG investment index adopted by the 

GPIF, and the “SOMPO Sustainability Index.”

• The NISSIN FOODS Group will continue to strive for the realization of a sustainable society and the 

enhancement of corporate value.

• I am pleased to conclude this briefing on our financial results for the first quarter of FY 3/2022.
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